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AHoTanisi. MeToro HaBUaIBLHOTO MOCIOHUKA € (POPMYBaHHS Y CTY/ICHTIB 3HAHbD,
yMiHb 1 HaBUYOK, CHPSIMOBAaHUX Ha YCIIIIHE OBOJOJIHHS OCHOBaMHU J1JIOBOTO
CHUJIKYBaHHS aHTJIIMCHKOIO MOBOIO. Y TIOCIOHMKY HaBEICHO MUTAHHS JJIsi TOBTOPEHHS
MaTepialy W CaMONEpeBIPKH, 3aBIaHHSA JJs CaMOCTIMHOI poOOTH Ta 3pa3ok
MACBMOBOTO KOHTPOJIIO 3HaHb, YMiHb 1 HABUYOK CTY/ICHTIB 13 3a3HAYCHOI TUCIHUILIIHH,
MOJIaHO CIIMCOK BUKOPHUCTAHOT JIITEPATYPH.

[TociOHMK yKIaJA€HO BIAMOBIIHO JI0 THUIOBOI mporpamu 3 Kypcy “/lumoBe
(HayKOBE) CHUIKYBaHHS 1HO3EMHOI0 MOBOIO” Ta 3 ypaxyBaHHSAM 3arajibHO-
eBpornelicbkux Pexomenaniii 3 MOBHOI OCBITH.

HaBuanbHuii NOCIOHMK NpPHU3HAYEHO JUIsl CTYAEHTIB CTapliUX KypciB YCix
CHellaJbHOCTEeH JIEHHOI Ta 3a04HOi (JOPM HABUYAHHS, K1 BUBUAIOTH AHTJINACHKY MOBY
K He(paxoBY MUCHMILTIHY Y BUIIMX TEXHIYHUX 3aKJIaJaX OCBITH.

Annoranus. llenpro yuyebHoro mocodus siBnsiercss GOpMUPOBAHUE Y CTYJIEHTOB
3HAHWM, YMEHHMI W HaBBIKOB, HAIPABJIICHHBIX HA YCIIENIHOE OBJIAJICHUE OCHOBAaMH
JIeJIOBOr0 OOILEHUSI Ha AHIVIMICKOM si3blke. B mocoOuu mpuBefeHbl BOMPOCH IS
MOBTOPEHHsI MaTepuaga U CaMOIPOBEPKHU, 3aJaHUA Al CAMOCTOATEIbHOU paboThl U
oOpazelr] TMCbMEHHOT'O KOHTPOJIS 3HAaHUHM, YMEHUN U HAaBBIKOB CTYJEHTOB IO JAHHOMN
JTUCLHHIUIMHE, a TAKXKE CIIUCOK MCIIOJIb30BAHHOM JINTEPATYPHI.

[TocoOue cocTaBiieHO B COOTBETCTBUM € THIIOBOW MporpaMMmon Kypca “JlenoBoe
(HayyHO€) OOIIEHUs HAa WHOCTPAHHOM si3blke” ¢ yuyeTtoM OOIIeeBponencKux
PexomeHanmii mo si3bIKOBOMY 00pa30BaHMUIO.

YyebHoe mnocoOue npenHa3HA4eHO JUIsl CTYAEHTOB CTApUIMX KYpCOB BCEX
CIIEMAJIBHOCTEH JHEBHOM M 3a04HOM (hopM 00yUEHHUsI, N3YUAIOIINX aHTJIMUCKUM S3BIK
KaK HeMpOQUIUPYIONIYIO TUCHHUIUIUHY B BBICIIUX TEXHUYECKUX YUEOHBIX 3aBEICHUSX.

Abstract. The Guide to Business Communication in English is intended to
develop students’ knowledge and skills needed for acquiring the basics of business
communication in English. The Guide contains theoretical and practical material for
the class-room and extracurricular work (Revision Tasks), Self-Study Material with
the tasks to test students’ individual work, a sample of the module test-assessment
paper as well as the list of literature used.

The teaching matter of the Guide to Business Communication in English is
organized according to the National Curriculum for Universities: English for Specific
Purposes (Kyiv, 2005) as well as All-European Recommendations on Language
Education.

The Guide is intended for senior students studying English as their minor in
higher technical educational institutions.



