





PE®EPAT

Pek/slama sK 6araTOKOMIIOHEHTHE COllia/IbHO-eKOHOMiUHe sIBHIIle Hece 3HAauHUM
COLIIOKYJIETYDHUM MOTEHLia/l, IKUM PO3KPUBAETHCS, B OCHOBHOMY, Ha PiBHI MOBH, TaK $IK
MOBa € Bi[OMTTAM camMOOyTHOCTI Hallil Ta € OfiHi€l0 i3 Hal[iOHa/IbHO-CITe[U(iUHMUX YaCTHUH
Ky/JbTypy. BUKOpUCTaHHS MapKepiB HalliOHA/IbHO-KY/IBTYPHOI CBiZJOMOCTI y peK/iaMHi He
MOTJIO 3a/IMIIIUTH PO3BUTOK PEK/JIaMU K MOBHOTO sIBWITlAa 0e3 yBaru BUEHMX-JTiIHIBiCTiB.
[ocmi)keHHI0  COLIIOKY/IbTYPHUX ~ 0COO/IMBOCTeH PpEK/IaMHOTO TEeKCTy Ta  IXHBOI
peripe3seHTal|il HA MOBHOMY PiBHI, SIK 1 JIEKCHLII 3 COLJIOKY/IbTYPHOI CeMaHTUKOO 3arajiom,
TIPUCBSIU€HO HU3KY Tpallb K BiTUM3HSIHMX, TAaK i 3apyOiKHUX MOBO3HAaBLIiB, Ccepel HUX:
O. I.CagoBHikoBa, I.B. IIpuanoma, JI.C.IlaBmok, E.B. Pomar, C.I. Tep-muHacoga,
B.M. Illaknenn, A. JleBincoH, C.B.MomeBa, H.I'. bparuna, I'./l. Tomaxin Ta iH. Lls cdepa
[NOCJI/PKeHHSI € HOBOK Ta € OJHUM 3 $SICKpaBUX IIPUK/AJIB aHTPOIIOLIeHTPUYHOI
riepeopieHTallii MOBO3HABUMX [JOC/i/)KeHb, KOJMA BaK/MBe 3HAY€HHS BiJBOAUTHCS
JOCJTiKEeHHIO HallioHa/TbHOI caMoOyTHOCTi Hapoy.

MaHa poOoTa mpuCBsiYeHa AOC/iPKeHHIO 3aco0iB perpe3eHTallii COLIiOKY/ILTYpHOI
CBIZIOMOCTI B peK/laMHHUX TeKCTax /IS aHIVIO-, HIMeL|bKO- Ta YKpaiHOMOBHOI ayfuTopii Ha
JIEKCUKO-CeMaHTUYHOMY, CTHU/IICTUYHOMY Ta I'DaMaTUKO-CUHTAKCMYHOMY PIBHAX, @ TAKOX
0COO/IMBOCTSM TiepeK/afy aHIVIo- Ta HiMeLlbKOMOBHOI peK/jJaMHu YKPaiHCHKOI MOBOIO.
AKTya/IbHICTb T€MM 3yMOBJIEHA THUM, IO COLIOKY/IbTYDHUM KOMIIOHEHT Y peK/ami €
OAHUM 3 Hale(eKTHUBHIIIMX CrOCOOIiB TO3UTHBHOI peakilii CHoKHBaua Ha peKaMHe
TOBi/IOM/IEHHSI, TaK $IK BiH € BTIJIEHHAM JIOACHKUX I[iHHOCTeH Ta TIpeCTaB/JeHHIM
COLIIOKYJIbTYPHOI crelu(diKA [AaHOrO0 HapoAy, - TOMY y Cy4YacHid JIIHTBICTHL|i BUHUKAE
HeOoOXiHICTh JOCTIANTH yce pi3HOMaHITTA MOBHHX 3acOo0iB Ta JIKCUUHHX OJWHMIIb,
30KpeMa 3 COL[iOKY/IbTYPHOK CEMaHTHKOR), SIKi BUKOPUCTOBYIOTbCSI B TEKCTI PeK/IaMu sl
CTBOPEHHSI MOTHBAIIil /i1 iMOBipHOTO MpHibaHHS PEeK/IaMOBaHOTO TOBAPY UM MOCIYTH.

OO0’eKT AOCTIHPKEHHA — aHTJIOMOBHIi, HiMEI[bKOMOBHiI Ta YKPaiHOMOBHi peK/aMHi
TEKCTH.

IIpeameT AOC/TIPKeHHSI — COLIIOKY/ILTYPHI MapKepu HalliOHa/IbHOI CBiIOMOCTi Ha
JIEKCUKO-CEMaHTUYHOMY, CTU/IiICTUYHOMY Ta FPaMaTUKO-CUHTAKCUYHOMY MOBHUMX PiBHSIX B

dHITIOMOBHUX, HiMEI_U:;KOMOBHI/IX Ta YKpaiHOMOBHI/IX PEKIAMHHUX TEKCTdX.



MeTtoro po0OTH € BHSBAEHHS JIIHIBICTMUHOI perpe3eHTariii COLiOKY/IbTYPHOI
cnequikyi B aHIVIOMOBHMX, HIMELIbKOMOBHHX Ta YKPaiHOMOBHUX DeK/IaMHUX TecTax, a
TaKOXK 0COO/MBOCTEN TepeK/iaZly aHIJIOMOBHUX Ta HiMEI[bKOMOBHHX DeK/IaMHUX TeKCTiB
YKpaiHChbKOI0O MOBOIO. Peasizailis mocTaBieHOi MeTu Tiepef0ayae BUPIIIEeHHS TaKUX
KOHKDeTHUX 3aB/aHb:

L. BurokpeM/ieHHSI peKjlaMM $SIK OCOOJIMBOTO BHUYy TEKCTY Ta XapaKTepUCTHKa
0COOMMBOCTEM MOOYI0BH PEK/TaAMHOTO TEKCTY.

2. Omnuc CorioKybTypHUX 0COOMMBOCTEN peKnamMu, BU3HAUeHHS! MiClls MOBHMX
3aco0iB sK peasizaiiii Hal[ioHaMbHOI iJEHTHMUHOCTI Ta JIEKCHMKH i3 COIiOKY/JBTYPHOIO
CEeMaHTHKOHO.

3. XapakTepuCTUKa COLIOKY/IbTYPHUX JIEKCUYHUX OAWHULb B PeKIaMHUX
TeKCTaxX Ta aHasli3 aHIVIOMOBHUX, HiMELIbKOMOBHUX Ta YKPaiHOMOBHUX PeK/IaMHUX TEeKCTIiB
3a UMM OJUHULIMU Ta BMOTHMBOBAHICTIO IXHbOT'O B)KWBAHHSI.

4. BusHaueHHs1 MapKepiB COL{IOKY/IBTYPHOI CBiJOMOCTI B peK/IaMHUX TeKCTaxX Ha
JIEKCUKO-CeMaHTUYHOMY, CTU/IICTUYHOMY Ta IPaMaTUKO-CUHTaKCUUYHUX PiBHAX.

5. AHani3 aHIVIOMOBHHUX, HIMELIbKOMOBHHUX Ta YKPalHOMOBHUX peKJIaMHUX
TEKCTIB Ha JIEKCUKO-CTU/IICTUYHOMY Ta IPaMaTUKO-CUHTAKCUUYHUX PIBHSAX [1Ji BU3HAUeHHS
HaliXxapaKTepHIIIUX 0COO/MBOCTeH [I7Is1 peK/IaMH KO>KHOIO 3 MOB.

6. Omuc  ocobnuBocTel  TepeksaZly peK/JaMHUX  TeKCTiB Ta  aHaji3
TpaHcdopMaliiii npu Tepekiaji aHIVIOMOBHUX Ta HiMelIbKOMOBHMX peK/JIaMHHUX TeKCTiB
YKPaiHCBEKOH MOBOIO.

HaykoBa HOBH3HA [10/1ira€ B aHasli3i peK/JaMHUX TEeKCTiB OJHOYaCHO TpbOMa
MOBaMM Ha OCHOBi TeOpPeTMYHMX [0CJi/pKeHb Ta Kiaacudikallii OCTaHHIX PpOKiB, sKi
CTOCYIOThCS MPOSIBIB HaLllOHA/IBHO-KY/IbTYPHUX KOMIIOHEHTIB y peKJiami.

TeopeTyHe 3HaueHHsA TI10/IAra€e B TIPeACTaB/I€HHI Ta y3arajJjbHeHHI ICHYIOUMX
criocobiB  perpe3eHTallii COLIIOKY/ILTYPHUX OCOO/SMBOCTeH aHIVIO-, HiMeIbKO- Ta
YKPalHCbKOMOBHUX peK/JaMHUX TeKCTIB Ha JIEKCUKO-CEMaHTUUYHOMY, CTWIICTUYHOMY Ta
rpamMaTHUKO-CUHTAKCUUHUX PiBHSX 3a pe3y/bTaTaMu 0Oe3rocepeHbOr0 aHasi3y peKJaMHUX

TeKCTiB, HallTMCAHWX UMK TPbOMd MOBaMHU.



IlpakTHuHe 3HaueHHsI POOOTH BU3HAYAETHCS THM, IT[0 pe3y/bTaTH A0CTiIKeHHS
MOXKYTh OyTH BUKOPHCTaHI SIK TIPM HAlMCAHHI PeKJIaMHUX TeKCTiB, TaK i TIPH JIOKaJIi3allil
peK/JIaMHUX TeKCTIiB [Jisi aHIVIOMOBHOI'O, HIMEL|bKOMOBHOTO Ta YKPaiHCbKOMOBHOIO
cniokuBada. Kpim 11p0ro, pobota Gyzme KOPUCHOIO MPH aHasmi3i COI[iOKY/IbTYPHUX, JTEKCHUKO-
CéMaHTUYHUX, CTWIiCTUYHUX, TPaMaTUKO-CHHTAKCMUHUX OCOOIMBOCTeN aHIVIOMOBHUX,
HIMELIbKOMOBHHMX Ta YKpPaiHOMOBHHMX peK/aMHUX TeKCTiB, a TaKOXX IIPU BHBUEHHI
0COO/IMBOCTEN TepeK/aly aHI/Io- Ta HiMellbKOMOBHMX DeK/IaMHUX TeKCTiB YKpaiHCHKOO
MOBOIO, TOOTO y Kypcax 3i CTHUIICTMKH, iHO3eMHOi MOBH, JI€KCHKOJIOTil, MepeKafy,
MapKeTHHIy Ta JIOKasli3aLii pekjiaMu TOLLO.

MarepiasioM JOCTipKeHHsI TIOCTYTyBa/d TeOPeTUYHi Tpalli 3 TeMU AO0CTiIpKeHHs
YKpaiHCBKUX Ta 3apyO0iKHMX MOBO3HABI[iB Ta PEK/IaMO3HaBIiB, a TaKOK 795 peKIaMHHX
TeKCTIB YKPaiHCBKOI0, aHIVIIMCHKOIO Ta HIMELIbKOI0 MOBaMH.

Metoposioriuny 0a3y [JOCTi)KeHHS CK/Iafal0Thb: KPUTUYHMM aHasi3 HayKoBOI
JiTeparypu 3 TeMU [JOC/I[)KeHHS; MeTOJ aHasidy [/ KPUTUYHOTO BHBUEHHS
indopmariiiinux mkepen 3 mpobseMyd AOCTIKEHHS; aHali3 peKJIaMHMX TeKCTiB
YKpalHCbKOIO, aHIVIIMCHhKOI0 Ta HiMELbKO0 MOBaMH; MeTOJ, KOMITIOHEHTHOTO aHasmi3y 3
METOI BUZIJIEHHSI COL[IOKY/JIBTYPHUX JIEKCUYHUX OAWHULIb Y PEKJTaMHUX TEeKCTax Ta IXHiu
rparMaTAYHUM aHa/i3 3a/yisi BUSIBJIEHHSI TMparMaTUYHWX HaMipiB peK/JaMO/aBL{iB Ta
0COOJTMBOCTEM  CIIPUAHATTS  CIIO)KMBada; JIEKCUKO-CEMaHTUUHUH, CTWIICTUUHUN Ta
rPaMaTUKO-CUHTAaKCUUHAW aHali3h 3 METOK BHUSBJIEHHSI MapKepiB perpe3eHTarlil
COLIIOKY/IbTYPHOI Crieliu(iKu aHI/I0-, HiMEI[bKO- Ta YKPaiHOMOBHOI CIOKHMBYOI ayJJUTOPil;
aHasi3 TpaHc(opMalliii TIpu TepeKiaZii aHI/Io- Ta HiMEeI[bKOMOBHHUX PEeK/JIaMHUX TEeKCTiB
YKPalHCHKOK MOBOI; MeTOJ, CITIBCTaB/IeHHS Ta OMMUCY OJHAKOBUX fIBUIL| Y TPbOX PI3HUX
MOBax.

Anpofanisg. YyactTb y MiDDKHaApOAHiIM  HAayKOBO-TIDAaKTHUHiIM  KoH(pepeHIIil
“Economics, Science, Education: Integration and Synergy” (18-21 ciung, 2016,
bparucnapa, CrnoBauurHa) 3 Tesamu “Socio-cultural Peculiarities of Advertising Texts”;
y4acTb Y BCEYKPAiHChKill CTy[JeHTChKili HayKOBO-TIpaKTUUHil KoH(epeHL1ii «CBiT Hayku Ta
CBIT y HaylLli: MPiOPUTeTH Ta MEPCHEeKTUBU CyuyaCHUX AocdigkeHb» (10 mortoro, 2016) 3

Te3amu “Lecico-stylistic Peculiarities of Advertisements”; yuacts y VIII MixHapogHii



CTYZIeHTCbKili HAayKOBO-TIPAKTHUYHIM KOHQepeHIil «/IioguHa fK Cy0’€KT Mi>KKYIbTypHOI
KOMYHiKallil: cyuacHi TeH/jeHIlii y ¢inosiorii, nmepeknazi Ta HaBYaHHi iHO3eMHUX MOB» (14
TpaBH#, 2016) 3 Te3amu «Ocob6MMBOCTI TIepeK/Iafy PeKIaMHOTO TEKCTY».

CtpykTypa podoTn. PoOoTa CKIala€ThCs 3i BCTYIY, TPHOX PO3/iTiB, BUCHOBKIB [0
PO3/iJiB, 3araJibHUX BUCHOBKIB, JOJATKIiB Ta CIIMCKY BUKOPHUCTAHUX [)KepeJl.

Ki110uoBi c/10Ba: pekn1amHuil mekcm, COYioKy/bMmypHi AeKCUUHi 0OUHUYI, 1eKCUKAa 3
COYiOKY/IbMYpPHOIO CeMaHMUKOI0, MOBHI MapKepu CoyioKyabmypHoi cgidomocmi, nepekaad
PEeKAaMHUX meKCmis.

PEDOEPAT

Peknama Kak MHOTOKOMIIOHEHTHOE COLMa/IbHO-3KOHOMHYECKOe sIBJIeHHe HeceT
3HAUWTE/IbHBIA COL[MOKYJ/ILTYPHBIA TOTEHI[Ma/l, KOTOPbIM pacKpbIBaeTCsl, B OCHOBHOM, Ha
YPOBHE si3bIKa, TaK KaK SI3bIK SIB/ISIETCS OTpakKeHWeM CaMOOBITHOCTH Hal[iW U SIBJISIETCS
OJJHOM W3 Hal[MOHATbHO-CIeU(PUUeCKUX YacTel KyJAbTyphbl. Vcronb30BaHUEe MapKepoB
HALIMOHAJ/IbHO-KY/IETYPHOI'O CO3HaHUSI B peKjlaMe He MOIJIO OCTaBUThb pPa3BUTUE pPeKjlaMbl
KaK SI3bIKOBOTO  siB/ieHHsI 0e3 BHHMMaHUSl yUeHBIX-JIMHIBUCTOB. VccieqoBaHUIO
COLIMOKY/ILTYPHBIX 0COOeHHOCTel PeK/IaMHOTO TeKCTa U MX pernpe3eHTal[dyd Ha sI3bIKOBOM
YPOBHE, KaK U JIeKCHKe C COI[MOKY/IbTYPHOM CeMaHTHKOMW B 11e/I0M, TIOCBSIIEeH psifi paboT
KaK OTeueCTBeHHbIX, TaK U 3apyOeXXHbIX si3biKoBeZoB, cpeau Hux: A. I1.CaZiloBHHKOBa,
N.B. IlpuBanosa, JI.C.ITaBmok, E.B. Pomar, C. Tep-Mwunacoa, B.M. IllaknenH, A.
JleBuHcoH, C.B.MoieBa, H. bparuxa, /1. Tomaxun u Ap. OTa cdepa uccieqoBaHUS
SIB/ISIETCSI HOBOW U SIB/SIETCS OJHMM U3 SIPDKUX NPUMEPOB aHTPOIOL|eHTPHUYeCKOU
repeopueHTali SI3bIKOBEJUECKUX MCCAe[OBaHUM, KOTJa Ba)KHOe 3HaueHue OTBOAUTCS
MCCJIe[IOBaHMIO HAlIMOHA/IbHOM CaMOOBITHOCTH Hapo/ja.

ManHasi  paboTa  TIOCBAIl[eHA  MCC/Ie[JOBAaHUIO  CPEJCTB  perpe3eHTal[uu
COLIMOKY/JIbTYDHOM CO3HAaHUsI B PpEKJaMHbIX TeKCTax [/ aHIlo-, HeMeLKo- |
YKPavHOSA3bIUHOW  ayIUTOPDUM HAa  JIEKCUKO-CeMaHTUYeCKOM, CTWIUCTUYECKOM U
rPaMMaTUKO-CUHTaKCUUeCKOM YPOBHSIX, a TakKke OCOOEHHOCTSM TiepeBofla aHI/IO- U
HEMEI[KOSI3bIYHON peK/laMbl Ha YKPaWHCKHUH SI3bIK. AKTYa/JIbHOCTH TeMbl 00ycC/ioB/ieHa
TeM, YTO COLMOKY/JbTYDHBIM KOMIIOHEHT B peK/jaMe SIBAsSeTCS OJHUM W3 CaMbIX

5} eKTUBHBIX CIOCOOOB TOJIOKUTETHLHON peakiuu TOTpebuTesis Ha peKIaMHOe



coo0OmeHre, TaK KaK OH SIB/ISeTCS BOIUIOIIEHWEM UYe/I0BeUeCKUX IIeHHOCTeM U
Tipe/iCTaB/ieHeM COLIMOKY/IbTYPHOW crielMbUKU [aHHOTO Hapoja, - T[03TOMy B
COBpEMEHHOW JTMHTBUCTHKE BO3HHKAeT HeoOXOAWMOCTh MCC/IefoBaTh BCe MHOTOoOpasue
SI3bIKOBBIX CPEACTB W JIEKCMUECKHMX €JWHUL], B TOM UHC/Ie C COLMOKYJBTYPHOU
CeMaHTUKOU, KOTOpbIe MCIIOJ/Ib3YKOTCS B TEKCTe peKaaMbl [Jis CO3[JaHUs MOTUBAL[UW JJIs1
BO3MOKHOTO TIPUOOpeTeHHsT peK/IaMHUPYeMOTo ToBapa WX yCITyTH.

OO0BeKT HMCC/Ief0BAHUA - AHIVIOS3bIUHBIE, HEMEIIKOSI3bIUHbIE Y YKPaWHOSI3bIUHbBIE
peK/laMHble TeKCThI.

IIpegMeT HCC/IeA0BAHUA - COLIMOKY/ILTYPHbIE MapKepbl HAlJMOHABLHOTO CO3HAHMS
Ha JIeKCUKO-CeMaHTUUeCKOM, CTU/IMCTUUYEeCKOM U IPaMMaTHUKO-CUHTAKCUUeCKOM SI3bIKOBBIX
YPOBHS$IX B @HIVIOSI3bIUYHBIX, HEMEL[KOSI3bIYHBIX U YKPAUHOS3bIYHBIX PEK/IAMHBIX TEKCTaX.

Ilenpr0 paboThbl SBASETCS  BbIAB/IEHHE JIMHTBUCTHUECKOM  peripe3eHTaliH
COLIMOKY/ITYPHOHM CIelIU(UKN B aHIJIOSA3bIYHBIX, HEMELKOSI3bIYHbIX U YKPAaUHOS3bIYHBIX
PeK/IaMHBIX TeCTax, a TakKe 0COOeHHOCTel TepeBo/ia aHIVIOS3bIUHBIX Y HEMEIIKOSI3bIUHBIX
peK/JaMHbIX TEeKCTOB Ha YKpauWHCKWW $3bIK. Peanu3alds TIOCTaBJI€HHOM 1iesiv
ripe/ifiojiaraeT pellleHre CaeAyIIUX KOHKPeTHbIX 3a/au:

1. BrienieHre pekaMbl Kak 0CO00T0 BH/Ia TeKCTA U XapaKTePUCTUKA 0COOEHHOCTeH
MOCTPOEHUsI PEKJIaMHOTO TEeKCTa.

2. OrnvcaHye COLMOKYIBTYPHBIX 0COOEHHOCTeN peK/aMbl, OTpefie/ieHHe S3bIKOBBIX
CPeJCTB KaK peanu3aluy HalMOHAJbHOW UJEHTUYHOCTH U JIEKCUKUA C COLIMOKY/IbTYPHOMU
CeMaHTUKOM.

3. XapaKTepuCTUKa COLIMOKY/IBTYPHBIX JIEKCUUeCKUX €JUHUL] B PEK/TaMHbIX TEKCTax
Y aHa/M3 aHITIOSA3bIYHBIX, HEMEI[KOSI3bIUHBIX M YKPaWUHOSI3bIUHBIX PeK/IaMHBIX TEeKCTOB 3a
3TUMH eJUHULIAMU ¥ MOTUBUPOBAHHOCTh UX IPUMEHEeHUs.

4. OnpepeneHre MapKepoOB COLIMOKY/IBTYPDHOM CO3HAaHUS B PeK/JIaMHBIX TEKCTaxX Ha
JIeKCUKO-CeMaHTHUeCKOM, CTUTMCTHYeCKOM U TPaMMaTHUKO-CMHTAKCUUeCKUX YPOBHSIX.

5. AHamv3 aHIVIOA3BIUHBIX, HEMELIKOSI3bIUHBIX U YKPAaWHOS3bIYHBIX pPeKIaMHbIX
TEKCTOB Ha JIEKCUKO-CTWIMCTUUECKOM M TI'DPAaMMaTHUKO-CUHTAaKCUUYeCKUX YPOBHAX [JIs1

oripe/iesieHUs] XapaKTePHBIX 0COOEHHOCTeH /1J1s1 peK/laMbl KaXK/10T0 13 S3bIKOB.



6. Omnwmcanne ocobOeHHOCTell TiepeBOla pPeK/JIaMHbIX TEeKCTOB U  aHa/lu3
TpaHcdopMalvii TIpY TepeBofie aHT/IOS3bIUHBIX U HEMELIKOSI3bIUHBIX PeK/TaMHBIX TeKCTOB
Ha YKpaWHCKUH SI3bIK.

HayuHasi HOBU3HA 3aK/TFOUaeTCsl B aHa/lM3e PeK/IaMHbIX TeKCTOB OJJHOBpEMEHHO Ha
TPeX sI3bIKax Ha OCHOBE TeOPETHUUECKUX MCC/IeJOBaHUM M KiacCU(PHUKAIMK MOCIeIHUX JIeT,
KaCarol[UXCs TIPOSIBJIEHUI Hal[MOHAIbHO-KY/IbTYPHBIX KOMITOHEHTOB B PEK/IaMe.

TeopeTuueckoe 3HaueHHe 3aK/IOUaeTCsl B TIpe/icTaB/ieHUM U 00001eHNN
CYIIEeCTBYIOLIUX CIIOCOOOB perpe3eHTaluyd COLMOKY/IBTYPHBIX OCOOEHHOCTeN aHIIo-,
HEMEI[KO- U YKPaWHOSI3bIUHBIX pPEKIaMHBIX TEeKCTOB Ha JIeKCMKO-CeMaHTUUeCKOM,
CTWIMCTUUYECKOM W  TPaMMaTHKO-CHHTAaKCMYeCKWX  ypOBHSIX TI0  pe3y/bTaTam
HeTIoCpeICTBEHHOTO aHa/TH3a PeK/IaMHbIX TeKCTOB, HalTMCAaHHBIX Ha 3THX TPeX sI3bIKaX.

IlpakTHyeckoe 3HaueHHWe pabOTHI OMpeAeNseTcs TeM, UTO pe3y/IbTaThl
HCCIIeZIOBaHUS MOTYT ObITh MCITO/Ib30BaHbI KaK TP HaITUCAHWUK PEK/IaMHBIX TEKCTOB, TaK U
NIPU  JIOKA/IM3allud PEeKJaMHBIX TEKCTOB [I/I1 aHIVIOS3bIUHOTO, HEMEI[KOS3bIYHOTO U
YKpauHOSI3bIUHOTO ToTpebuTensi. Kpome storo, pabora OyneT Tmosie3HOM IpH aHasIH3e
COLIMOKY/IBTYPHBIX, JIEKCHKO-CEeMaHTUUe CKUX, CTH/IMCTHUECKUX, rpaMMaTHKO-
CUHTAKCUUeCKUX OCOOEHHOCTEeH aHI/IOA3BIYHBIX, HEMEIKOSI3bIUHBIX U YKPAaWHOS3BIUHBIX
peK/JIaMHbIX TeKCTOB, a Takke TIpU U3yYyeHUM OCOOeHHOCTed TepeBoja aHIVIO- U
HEMEITKOSI3bIUHbIX PEeKTaMHBIX TEeKCTOB Ha YKPaWHCKHAW S$3bIK, TO €CTb B Kypcax
CTWINCTUKH, MHOCTPAHHOTO s13bIKa, JIEKCUMKOJIOTUHU, TIePeBOZd, MapKeTUHTa, JIOKaM3al[iuu
peK/IaMbl U T.I1.

MarepuasioM HCC/I€A0BAHUA TIOCTYKWIA TeopeTUYecKWe TPYyAbl II0 TeMe
WCCIIe[IOBaHUsl YKPAMHCKUX U 3apyOe)KHbIX sI3bIKOBE/IOB M peK/aMO3HaBLeB, a Takxke 795
PEK/IaMHBIX TEKCTOB Ha YKPAWMHCKOM, aHT/TMICKOM U HEMEIKOM SI3bIKaX.

MeTopoiornueckyrw 0a3y uCCae0OBaHUS COCTaBJISIOT: KPUTHUYECKWN aHaIu3
Hay4yHOW JMTepaTypbl TI0 TeMe WCC/Ie[OBaHUs; MeTOJ aHaiu3a [ KPUTHYeCKOro
W3yueHusT WH(POPMALIMOHHBIX HCTOYHMKOB I10 Tpo0sieMe WCCAe0OBaHUS; aHaIu3
pPeK/JIaMHbIX TEKCTOB Ha YKPAaWHCKOM, aHIJIMACKOM W HEMEI[KOM S3bIKaX; MeTO/
KOMITOHEHTHOT'O aHa/Ti3a C 11e/IbI0 BbIIe/IeHHUs] COIJUOKY/ILTYPHBIX JIEKCUUeCKUX eIUHUL] B

PEK/IAMHBIX TEKCTdX M HX HpaFMaTI/I‘-IECKI/Iﬁ dHa/IN3 [JI BBIAB/IEHUSA TIIPpAIrMATHUUECKHUX



HaMepeHHll pekKiaMmozareeii M 0COoOeHHOCTel BOCIIPUATHS TIOTPEOUTeNs; JIeKCHUKO-
CéMaHTUYEeCKUM, CTUIUCTUYECKUM U TPAMMAaTUKO-CMHTAaKCUUYECKUM aHa/lIu3bl C Le/blo
BLISIBJIEHUSI MapKepOB pernpe3eHTalliyd COLIMOKY/IbTYPHOU crielfudrKU aHIIo-, HeMeLKO- U
YKPaWHOSI3bIYHOM TOTPeOnTeIbCKOM ayAUTOpHH; aHaiu3 TpaHChOpMaluii NPy TiepeBojie
aHI7TIO- U HEeMEI[KOSI3bIUHbIX DPeKJaMHBbIX TEeKCTOB Ha YKpPaWHCKMM $3bIK; MeTO[
COTIOCTAaBJ/IEHUSI U OTTMCaHUsI OIMHAKOBBIX SIBJIEHUM B TPeX Pa3HbIX si3bIKaX.

Armipobaiusi. Yyacthe B MeXAYHapOAHON HayuyHO-TIPAKTUUeCKOW KOH(epeHIUH
"Economics, Science, Education: Integration and Synergy" (18-21 snBaps, 2016,
bparucnaBa, CnoBakusi) ¢ Tesucamu "Socio-cultural Peculiarities of Advertising Texts";
ydyacTHe BO BCEYKPaWHCKOW CTy/leHUeCKOW Hay4yHO-TIpakTHuecKol KoHdepeHLMM «Mup
HayKM U MUP B HayKe: TIPUOPUTEThI U TePCIeKTHUBbI COBPeMeHHbIX McciieqoBaHuii» (10
deBpans 2016) c tesucamu "Lecico-stylistic Peculiarities of Advertisements"; yuactue B
VIII MexxayHapogHOU CTyZeHUeCKOM Hay4YHO-TIPAKTUYEeCKOW KOH(pepeHMn «YemoBeK Kak
CyOBEKT MEeKKY/JbTYPHOH KOMMYHHUKAI[UH: COBPEMEHHble TeHAEeHIIMA B (DUIOJIOTHH,
nepeBojie ¥ 00yueHUM UHOCTPAHHBIM si3biKaM» (14 mast 2016) ¢ Te3rcamu «OcobeHHOCTH
repeBo/ia PeK/IaMHOT'0 TeKCTa».

Crpykrypa paborbl. Pabora cocTOWMT W3 BBe/leHHs, TPeX IJiaB, 3aK/IIOUeHHUS K
paszenam, o01[HX BHIBOJIOB, MPUIOXKEHHH U CITUCKA UCII0/Ib30BaHHOU JTUTepaTyphI.

K/roueBble C/10Ba: peK/AaMHbIlU MeKCm, COYUOKY/IbMypHble NeKcuueckue eouHuybl,
JIeKCUKa C COYUOKY/bMYPHOU CeMaHmukol, $3blKO8ble MApKepbl COYUOKY/AbMYpPHOU
CO3HAHUS1, Nnepeso0 peKAaMHbIX MEeKCMO8.

ABSTRACT

Advertising as a multicomponent socio-economic phenomenon has significant
socio-cultural potential that is mainly revealed on the language level, since language is a
reflection of the national identity and is one of the nationally specific cultural components.
The use of markers of national and cultural awareness in advertising could not leave the
development of advertising as a linguistic phenomenon without linguists’ attention. To the
study of socio-cultural features of advertising texts and their representation on the
linguistic level a number of papers has been dedicated, both of domestic and of foreign

linguists, among them: A.P.Sadovnikova, 1.V. Privalov, L.S.Pavlyuk, E.V. Romat, S. Ter -



Minasova, V.M. Shaklein, A. Levinson, S.V.Moscheva, N.A. Bragina, D. Tomahin and
others. This research field is new and is one of the clearest examples of anthropocentric
reorientation of linguistic studies.

The paper deals with socio-cultural representation means in advertising texts for
English, German and Ukrainian audiences on lexico-semantic, stylistic and grammatico-
syntactic levels, as well as with the translation peculiarities of English and German
advertisements into Ukrainian. The topicality of our research is based on the fact that the
socio-cultural component in advertising is one of the most effective ways of positive
consumer reaction to the advertising message, as it is the embodiment of human values
and the representation of social and cultural peculiarities of people — that is why in modern
linguistics there is a need to investigate into the diversity of linguistic resources and lexical
units, including socio-cultural semantics which are used in advertising texts to create
incentives for the potential acquisition of the advertised goods or services.

The object of this study are English, German and Ukrainian advertising texts.

The subject of research are socio-cultural markers of national identity on the
lexico-semantic, stylistic and grammatico-syntactic linguistic levels in English, German
and Ukrainian advertising texts.

The aim is to identify the linguistic representation of the social and cultural
peculiarities of English, German and Ukrainian advertising tests, as well as translation
peculiarities of English and German advertising texts into Ukrainian. Fulfilment of this
aim involves the following tasks:

1. Determining of advertisement as a special type of text with its specific structure.

2. Description of the socio-cultural characteristics of advertisements.

3. Characteristics of socio-cultural lexical units in advertising texts and analysis of
the English, German and Ukrainian advertising texts according to these units and to the
motivation of their usage.

4. Determination of the markers of social and cultural awareness in advertising texts
on lexico-semantic, stylistic and grammatico-syntactical levels.

5. Analysis of the English, German and Ukrainian advertising texts on lexico-

stylistic and grammatico-syntactic levels.



6. Description of the peculiarities of translation of the English and German
advertising texts into Ukrainian.

The scientific novelty lies in the analysis of advertising texts in three languages on
the basis of theoretical studies and classifications of recent years concerning the
manifestations of socio-cultural component in advertising.

The theoretical value of the research is the representation and synthesis of the
existing methods of social and cultural features manifestation in English, German and
Ukrainian advertising texts on lexico-semantic, stylistic and grammatical-syntactic levels
as a result of direct analysis of advertising texts written in these three languages.

The practical value of the research is determined by the fact that the results of the
study can be used when writing advertising texts, as well as for the localization of
advertising texts for the English, German and Ukrainian consumers. Furthermore, the
research will be useful for the analysis of socio-cultural, lexico-semantic, stylistic and
grammatico-syntactic features of English, German and Ukrainian advertising texts, as well
as for the study of the features of translation of the English and German advertising texts
into Ukrainian, that is, in the course of stylistics, foreign language, lexicography,
translation, marketing, advertising, localization, etc.

The material of the research is based on theoretical works on the subject of
Ukrainian and foreign linguists and advertisers. The total amount of the analysed
advertising texts in Ukrainian, English and German is 795.

The methodological base of the research consists of a critical analysis of the
scientific literature on the subject of research; method of analysis for the critical study of
information resources; analysis of advertising texts in Ukrainian, English and German;
method of component analysis in order to highlight the socio-cultural lexical units in
advertising texts and pragmatic analysis in order to identify the pragmatic intentions of
advertisers and how they are perceived by consumer; lexico-semantic, stylistic and
grammatico-syntactic analysis in order to identify markers of social and cultural
peculiarities of the English, German and Ukrainian consumer audiences; analysis of

translation transformations used for the translation of English and German advertising



texts into Ukrainian; method of comparison and description of the same features in three
different languages.

Testing. Participation in the International scientific and practical conference
"Economics, Science, Education: Integration and Synergy" (18-21 January, 2016,
Bratislava, Slovak Republic) with the conference abstracts "Socio-cultural Peculiarities of
Advertising Texts"; participation in the All-Ukrainian student scientific and practical
conference "The World of Science and the World in Science: Priorities and Prospects of
Current Research" (10 February 2016) with the conference abstracts "Lexico-stylistic
Peculiarities of Advertisements"; participation in the VIII International student scientific
and practical conference "Man as a Subject of Intercultural Communication: Current
Trends in Philology, Translation and Foreign Language Teaching" (14 May 2016) with the
conference abstracts "Translation Peculiarities of the Advertising texts".

The dissertation structure. The research consists of an introduction, three chapters,
conclusions to the sections, the overall findings, appendices, and bibliography.

Keywords: advertising text, socio-cultural lexical units, vocabulary with the socio-
cultural semantics, linguistic markers of social and cultural awareness, translation of

advertising texts.
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